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ARTICLE INFO ABSTRACT
. . X This study investigates the effect of Financial Technologies on Financial Awareness and Mutual Fund
Article History: investment decisions. The research is based on both primary and secondary data. Data was gathered from the
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Anuppur district of Madhya Pradesh using a purposive sampling technique through structured, closed-ended
questionnaires. The study covers the months of November and December in 2022. Only 288 responses out of
400 distributed questionnaires were deemed suitable for the study. The data's reliability was determined using
Cronbach's Alpha test, and descriptive statistics, correlation, regression analysis, and ANOVA were used for
analysis. The study’s outcomes indicate that fintech strongly impacts financial literacy and investing decisions
regarding mutual funds. The findings suggest that fintech plays a vital role in promoting financial literacy and
strengthening investment financial decisiveness.
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INTRODUCTION

After 2005, when digitalisation and globalisation were already
picking up speed, FinTech took off. During this period of FinTech
1.0, there were both initiatives to enhance and replace traditional
banking institutions. Since 2010, FinTech has entered the 2.0 era,
characterised by increased collaboration and widespread media
coverage of the industry (Fayda ef al., 2020). The phrase "FinTech," a
portmanteau of "finance" and "technology," is used to describe new
financial services that take advantage of technological advancements,
most notably in the field of information technology (Hikida & Perry,
2019). The term "FinTech" refers to the industry that uses cutting-
edge technology to improve the delivery of financial services (Arner
et al, 2015; Lee & Kim, 2015). What is commonly referred to as
"FinTech" can mean a variety of things, including“a revolutionary
shift in the financial services sector,” “the introduction of innovation
into the current range of services and products provided by the
traditional financial services sector,” or “simply the technological
advancements assisting financial services firms and their clients.”
(Arner et al, 2015; Fayda et al, 2020). FinTech start-ups are
capitalising on widespread access to mobile devices, enhancements to
financial data aggregation via application programming interfaces,
developments in software and application development, and
breakthroughs in big data analytics and processing to create new
products and platforms that increase consumer access to a wider

range of financial products and better facilitate the use of financial
information in making decisions (Hikida & Perry, 2019). Technology
advancements and the introduction of novel, increasingly
sophisticated financial products are driving dramatic shifts in the
global financial markets. The enormous range of financial products
accessible to customers today—from credit cards, mutual funds, and
annuities to student loans and mortgages—can tremendously impact
people's lives.In addition, people's approaches to financial
transactions, investment choices, and information gathering are being
profoundly altered by the exponential development of financial
technology (fintech). It is crucial to this discussion to learn how
financially literate people are and how much this literacy impacts
their financial choices (Panos & Wilson, 2020). A person's level of
financial awareness or financial literacy is a strong predictor of how
well they can manage their finances. The OECD provides a helpful
definition of financial literacy as “the ability to make sound
judgements in various financial circumstances, to improve one's and
society's financial well-being, and to enable participation in economic
life. This ability also includes knowledge of and understanding of
financial concepts and risks.” Therefore, the term “financial literacy”
encompasses the acquisition of knowledge, awareness, and the
adoption of appropriate financial behaviour. Results from throughout
the world are disheartening, as the level of financial literacy is low
even in industrialised economies with sophisticated financial systems.
Roughly a third of the world's population has a firm grasp on the
fundamentals of personal finance (Lusardi and Mitchell, 2011). When
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looking at the average, it's easy to miss that specific demographics are
particularly at risk and that people's overall financial literacy is
relatively poor (Gautam et al., 2022). There is also evidence of low
confidence, especially among women, which affects how people
approach and make financial decisions. FinTech innovations lowered
fees and boosted the market's short-term efficiency. By cutting
transaction costs and eliminating communication frictions, digital
platforms established mainly through incumbents in the asset
management and mutual funds industry made investing easier and
cheaper for people but also made their decisions more speculative
(Junianto et al., 2020). Online mutual fund investment platforms have
contributed to a rise in the number of investors in mutual funds.
Investors choose mutual funds for several reasons, including that
doing so is simple and painless and that specific online platforms
accept deposits of meagreamounts (Metre & Parashar, 2019; Lusardi,
2019; Mutamimah & Sueztianingrum, 2021). Due to technological
progress, the expansion of the capital market sector, and the
emergence of fintech, opening a securities account has become less of
a hassle for would-be investors (Das & Ali, 2020; Rahadi et al,
2021). To investigate how investors' knowledge of and willingness to
put money into mutual funds might be affected by the rise of financial
technologies, we developeda model to do so. We also assess how
investors' level of financial awareness influences their use of fintech
and their propensity to invest in mutual funds. The remaining sections
of this article are organised as follows: the second section
described the various literary works that have been done in this field;
the third section explained the objectives and conceptual framework
of the study; the fourth section described the methodologies used in
this research; the fifth section analysed and interpreted the findings;
and the final section concluded the study.

Review of Literature

Hasan et al. (2022) result of the study indicated thatEntrepreneurial
women with greater digital financial knowledge are more likely to
utilise formal banking channels.

Kakinuma (2022) — The results revealed the mediating effect of
fintech adoption on the relationship between financial literacy and
QoL, highlighting the importance of digital literacy in an increasingly
digitalized society.Additionally, leisure balances out the mediating
relationship. According to research on the relationship between
“tranquilly”, “perceived freedom”, and “internal locus of control”,
people with high leisure are more likely to view the risks and
uncertainties brought on by new technology with optimism.

Aziz &Naima (2021) concluded that although digital services have
eased and bridged the gap of physical access to financial services,
such services have not been utilised due to a lack of basic
connectivity, financial literacy and social awareness.

Morgan & Trinh (2020) surveyed financial literacy and fintech
awareness and adoption, using financial literacy questions to calculate
a financial literacy score and found that a higher level of financial
literacy has strong and positive effects on an individual’s awareness
and use of fintech products.

Jiang et al. (2019) found that compared to men, women have much
lower financial literacy. The performance of investments is
significantly more affected by advanced financial knowledge than by
basic financial literacy. Financial literacy is higher among investors
with more education and investment expertise.

Nedungadi (2018) concluded that the education model exemplifies a
viable strategy to overcome persistent challenges by taking tablet-
based “digital literacy” directly to communities. It works with a
variety of players, including established civic society, educational
institutions, and governmental bodies, to promote digital literacy and
awareness, enhancing both life and digital skills. It illustrates the
potential benefit of a thorough framework for digital literacy as a
significant lever for “digital inclusion.”

Prasad et al. (2018) suggested that a wave of awareness campaigns is
required to bring more people under the umbrella of digital
transactions. Further, a cash-based economy like India must have a
double-edged sword; on the one hand, it must implement more
regulations to reduce the use of cash, and on the other, it must
increase the use of digital cash.

Shen et al. (2018) findings of the study indicated that improving the
financial literacy of residents and popularizing internet usage can
promote the use of digital financial products and achieve the goal of
advancing financial inclusion.

Jonsson et al. (2017) findings suggested a need for a more fine-
grained conceptualization of the financial literacy concept and its
effect on investors’ disposition bias. Since an essential conclusion of
the findings is that financial literacy helpsovercomebehavioural bias,
the study contributes to the discussion on the design of consumer
education programmes and gives insights to policymakers.

Joyce (2010) The study’s findings revealed that the level of education
and majors influence general and financial product awareness among
youths. Also, males were found to have higher financial awareness
levels than females.

Research Objectives

1. To analyse the inter-relationship between Fintechand
Financial awareness.

2. To analyse the impact of Fintech on mutual fund Investment
Decisions.

3. To study the impact of financial awareness on mutual fund
Investment Decisions.

Hypotheses

Hy;: There is no significant relationship between Fintech and
Financial Awareness.

Hy,: There is no significant relationship between Fintech and
mutual fund investment decisions.

Hy;: There is no significant relationship between Financial
Awareness and mutualfund investment decisions.

Conceptual Framework

0.279

0.334 Mutual Fund 0.263

Fintech Financial
Investment
L Awareness
Decision
0.279

Source: Authors’ Compilation
RESEARCH METHODOLOGY

The study is exploratory in nature. The researcher adopted a
purposive sampling method for data collection in this study. In this
process, a survey was done online and offline, and 288samples were
found for further analysis. This study focused on getting insights from
investors towards mutual funds and the role of fintech in financial
awareness and investment decisions regarding mutual funds. The
responses were analysed through different statistical tests using SPSS
version 26.
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Data analysis and interpretation

Reliability Test
Table 1. Reliability Analysis
Cronbach's Alpha N of Items
0.850 30

Source: SPSS output

Reliability analysis was done to check the reliability of the research
tool, and according to Nunnally (1967), a Reliability value of more
than 0.70 is a good fit. Furthermore, table 1 above shows the
reliability value as 0.850, which is higher than the required value, so
the research tool shows the excellent reliability of questions.

Descriptive Analysis of Demographic Profile of Respondents

Table 2. Gender Description

Particulars Frequency | Per cent
Male 153 53.1
Female 135 46.9
Total 288 100

Source: SPSS output

The table shows the gender analysis of the respondents in which
thenumber of male and female participants is almost equal, which
reveals that there was no discrimination based on gender among the
study’s participants.

Table 3. Age Description

Particulars Frequency Per cent
18-24 78 27.1
25-31 156 54.2
32-37 39 13.5

38+ 15 5.2
Total 288 100

Source: SPSS output

In Table 3, the researcher collected data from the professionals
whobelong to a new generation to the old generation in which almost
30% of participants belong to Generation Z, and more than 50% of
the participant are between the 25 to 31 age group, and 5% of
participant belong to more than 38+ age group. So, in this way
Researcher tried to get insights from each age group.

Table 4. Educational Qualification Description

Particulars Frequency Per cent
Graduate 63 21.1
Postgraduate 150 529
Ph.D. 75 26
Total 288 100

Source: SPSS output

Table 4 reveals the educational status of the respondents, in which
most participants weregraduates, postgraduates, and Ph.D. More than
50% of respondents are postgraduates. So, in this way, the researcher
tried to cover participants with basic financial literacy.

Correlation Analysis

Table 5. Correlation between Variables

. . Mutual fund
Financial .
Fintech Investment
Awareness \ ..
\ (Pearson's Decision
(Pearson's . ,
. Correlation) (Pearson's
Correlation) .
R Correlation)
R
R
Financial Awareness 0.528%** 0.513%*
Fintech 0.528** 0.578**
Investment'Decmon 0.513%* 0.578%*
Making

Source: SPSS output, ** Correlation is significant at the 0.05 level (two-tailed)

The tabledemonstratesthe correlation among the study variables, in
whichan R-value of 0.528is an association between financial
awareness & Fintech, 0.513 for mutual fund investment & financial
awareness, and 0.578 for Mutual fund investment & Fintech in all
combinations of R-value was more than .50 which means there was
medium effect positive correlation among the variables of the study.

Regression Analysis

The table shows that regression analysiswas done for hypothesis
testing and checking the predictability among study variables.The
first case-independent variable was fintech, and the dependent
variable was financial awareness, in which fintech predicted financial
awareness by27.9%. Adoption of Fintech was considered an
independent variable, and mutual fund investment was considered a
dependent variable in the second case, in which the coefficient of R
square is 0.334, the F value is 38.286, and the beta value is 0.421. In
the same way, financial awareness isconsidered an independent
variable, and mutual fund investment is considered a dependent
variable with an R2 value of 0.263, reflecting that the financial
awareness of investors influenced mutual fund investment by 26.3%.

ANOVA Analysis

In this study, the researcher tried to know what the role of education
was in financial awareness and investment decisions in mutual funds.

ANOVA results revels that(F (2,285) = .274 and p-value was .761
there was no significant difference in mean between the education
level of investors.The financial awareness of investors was affected
by education of the investors.

Hypothesis testing

The First hypothesis, Hy;:"There is no significant relation between
Fintech and Financial Awareness." Results of the test represented
in Table 6 confirm or validate that the predictor variable of
Fintech  significantly = predicted  Financial = Awareness
Hy (R?>=0.279 F=110.682, Beta= 0.412, Durbin Watson=1.846,
Sig=0.000) based on the results “There is no significant relation
between Fintech and Financial Inclusion”was rejected.

The Second hypothesis, Hy,:"There is no significant relationship
between Fintech and mutual fund investment decisions. "Results
of the test represented in Table 6 of regression confirm or validate
that the predictor variable of Fintech significantly predicted
Mutual fund Investment decision Hgy(R’=0.334, F=143.642,
Beta=0.407, Durbin Watson=1.982, sig=0.000) based on results "
There is no significant relationship between “Fintech” and the
“Investment Decision Making”was rejected.

The Third hypothesis, Hy;:"There is no significant relationship
between Financial Awareness and mutual fund investment
decisions." The test results in Table 6 confirm or validate that the
predictor variable of “Financial Awareness” significantly
predicted“mutual fund investment Trends” Ho3(R?=0.263
F=101.903, Beta=0.463, Durbin Watson=2.211, sig=0.000) based
on the results. There is no significant relationship between
“Financial Inclusion and Investment Decision
Making.”wasrejected.

DISCUSSION& CONCLUSION

This study wasan exploratory analysis in nature approach to identify
the impact of Fintech on Financial awareness and Mutual fund
Investment and the relationship between financial awareness and
mutual fund investment. A research tool was constructed to fulfil the
study's objectives, and 288 respondents were recorded online and
offline. Cronbach alpha (o) was applied to check the Reliability and
positive value obtained. After that, One Way ANOVA was used to
test the relationship between the education level of investors and
financial awareness. It was found that education does not significantly
impact awareness.
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Table 6. Regression Analysis of Variables

S.no | Variables R’ Beta | F P value Durbin-Watson
. Independent - Fintech 1.846
M Dependent- Financial Awareness 0.279 | 0412 | 110682 | 000
.. Independent variable- Fintech 1.983
(i) Dependent- Mutual fund investment 0.334 1 0407 | 143.642 | 000
Independent — Financial Awareness 2211
(iii) Dependent- Mutual fund Investment 0.263 | 0463 | 101.903 | 000
Source: SPSS output
Table 7. Descriptive Analysis
Financial Awareness
95% C.1. for Mean
Standard Standard Lower Upper
N Mean Deviation Error Bound Bound Mini. | Max.
graduate 63 32952 | .47125 .05937 3.1766 3.4139 2.30 4.20
postgraduate 150 32620 |.57213 .04671 3.1697 3.3543 1.80 4.10
PhD. 75 3.3200 |.63544 .07337 3.1738 3.4662 1.90 430
Total 288 3.2844 ] .56802 .03347 3.2185 3.3503 1.80 4.30
Source: SPSS output
Table 8. Test of Homogeneity of Variances
Financial Awareness
Levene’s Statistic dfl df2 Sig.
3.780 2 285 .024
Source: SPSS output
Table 9. ANOVA
Financial Awareness
Sum of df Mean F Sig.
Squares Square
Between Groups (Combined) 178 2 .089 274 761
Linear Term Unweighted .021 1 .021 .065 7199
Weighted .029 1 .029 .089 766
Deviation .149 1 .149 459 498
Within Groups 92.422 285 324
Total 92.600 287

Source: SPSS output

Correlation and Regression wereapplied to test the Hy;, Hyp& Hgs, in
which all the null hypotheses were rejected. The researcher found that
Fintech positively impacted Financial Awareness and Mutual fund
Investments.Financial technology firms have been instrumental in
expanding people's access to various banking and money-related
services, such as Aadhar Pay, money transfers, and mobile phone
recharges. It has widened the availability of and access to electronic
payment systems and internet banking. Financial literacy is the
awareness, information, skill, attitude, and behaviour necessary to
make wise financial decisions and, eventually, to achieve individual
financial wellness, according to the “Organization for Economic Co-
operation and Development (OECD)”.A wide variety of resources for
making investments, monitoring those investments, and managing
one's financial portfolio are available to investors through fintech
platforms.

REFERENCES

Arner, D. W., Barberis, J. N., & Buckley, R. P. (2015). The Evolution
of Fintech: A New Post-Crisis Paradigm? SSRN Electronic
Journal. https://doi.org/10.2139/ssrn.2676553

Altug Fayda, S., Sencan, A., & Aksoy, O. (2020). A Qualitative
Research on Selected Performance Indicators for Investment
Decision Process: A Framework for FinTech Startups in
Turkey. Journal of Business, Economics and Finance, 9(1).

Aziz, A., & Naima, U. (2021). Rethinking digital financial inclusion:
Evidence from Bangladesh. Technology in Society, 64, 101509.
https://doi.org/10.1016/j.techsoc.2020.101509

Coval, J. D., & Moskowitz, T. J. (2001). The Geography of
Investment: Informed Trading and Asset Prices. Journal of
Political Economy, 109(4), 811-841. https://doi.org/10.1086/
322088

Das, K. K., & Ali, S. (2020a). The role of digital technologies on
growth of mutual funds industry. International Journal of
Research in Business and Social Science (2147- 4478), 9(2), 171—
176. https://doi.org/10.20525/ijrbs.v9i2.635

Gautam, R. S., Rastogi, S., Rawal, A., Bhimavarapu, V. M.,
Kanoujiya, J., & Rastogi, S. (2022). Financial Technology and Its
Impact on Digital Literacy in India: Using Poverty as a
Moderating  Variable. Journal of Risk and Financial
Management, 15(7), 311. https://doi.org/10.3390/jrfm15070311

Hasan, R., Ashfaq, M., Parveen, T., & Gunardi, A. (2022). Financial
inclusion—does digital financial literacy matter for women
entrepreneurs? International Journal of Social Economics,
(ahead-of-print). DOI 10.1108/1JSE-04-2022-0277

Hikida, R., & Perry, J. (2020). Fintech trends in the united-states:
Implications for household finance. Public Policy Review, 16(4),
1-32.

Jiang, J., Liao, L., Wang, Z., & Xiang, H. (2019). Financial literacy
and retail investors' financial welfare: Evidence from mutual fund
investment outcomes in China. Pacific-Basin Finance Journal,
59,101242. https://doi.org/10.1016/j.pacfin.2019. 101242

Jonsson, S., Soderberg, 1. L., & Wilhelmsson, M. (2017). An
investigation of the impact of financial literacy, risk attitude, and
saving motives on the attenuation of mutual fund investors’
disposition bias. Managerial Finance.

Junianto, Y., Kohardinata, C., & Silaswara, D. (2020). Financial
Literacy Effect and Fintech in Investment Decision Making.



61316

International Journal of Development Research, Vol. 13, Issue, 01, pp. 61312-61316, January, 2023

Primanomics: Jurnal FEkonomi &Amp,; Bisnis,
https://doi.org/10.31253/pe.v18i3.472

Kakinuma, Y. (2022). Financial literacy and quality of life: A
moderated mediation approach of fintech adoption and
leisure. International Journal of Social Economics, (ahead-of-
print). DOI 10.1108/1JSE-10-2021-0633

Lee, T., & Kim, H. W. (2015).An Exploratory Study on Fintech
Industry in Korea: Crowdfunding Case. (2015). 2" International
Conference on Innovative Engineering Technologies (ICIET’
2015) August 7-8, 2015 Bangkok (Thailand).
https://doi.org/10.15242/iie.e0815045

Lusardi, A., & Mitchell, O. S. (2011). Financial literacy around the
world: an overview. Journal of Pension Economics and Finance,
10(4), 497-508. https://doi.org/10.1017/s1474747211000448

Lusardi, A. (2019). Financial literacy and the need for financial
education: evidence and implications. Swiss Journal of
Economics and Statistics, 155(1), 1-8. https://doi.org/10.1186/
s41937-019-0027-5

Metre, S. G., & Parashar, P. (2019). Impact of Digitization on Mutual
Fund Services in India. SSRN Electronic Journal. https://doi.org/
10.2139/ssrn.3309277

Morgan, P. J., & Trinh, L. Q. (2020). Fintech and financial literacy in
Viet Nam (No. 1154). ADBI Working Paper Series.

Mutamimah, & Sueztianingrum, R. Y. (2021). Financial Technology
and Islamic Mutual Funds Investment. Complex, Intelligent and
Sofiware Intensive Systems, 446-454. https://doi.org/10.1007/
978-3-030-79725-6_44

18(3), 150.

Nedungadi, P. P., Menon, R., Gutjahr, G., Erickson, L., & Raman, R.
(2018). Towards an inclusive digital literacy framework for
digital India. Education+ Training, 60(6), 516-528.

Nga, J. K., Yong, L. H., & Sellappan, R. D. (2010). A study of
financial awareness among youths. Young Consumers.

Nunnally, Jum C. (1967), Psychometric Theory, 1 st ed., New York:
McGraw-Hill.

Panos, G. A., & Wilson, J. O. S. (2020). Financial literacy and
responsible finance in the FinTech era: capabilities and
challenges. The European Journal of Finance, 26(4-5), 297-301.
https://doi.org/10.1080/1351847x.2020.1717569

Prasad, H., Meghwal, D., & Dayama, V. (2018). Digital financial
literacy: a study of households of Udaipur. Journal of Business
and Management, 5, 23-32.

Rahadi, R. A., Dewi, E. K., Damayanti, S. M., Afgani, K. F., Murtaqi,
I., & Rahmawati, D. (2021). Adoption Analysis of Online Mutual
Fund Investment Platform for Millennials in Indonesia. Review of
Integrative Business and Economics Research, 10, 74-81.

Shen, Y., Hu, W., & Hueng, C. J. (2018). The effects of financial
literacy, digital financial product usage and internet usage on
financial  inclusion in  China. In MATEC Web of
Conferences (Vol. 228, p. 05012). EDP Sciences. https://doi.org/
10.1051/matecconf/201822805012

skeosk skok skokosk



